Interactive Glossary Terms

Above the fold: The visible part of a long vertical page when a browser window is open to a standard size (aprox. 420 pixels from the top)

Below the fold: The invisible part of a long vertical page when a browser window is open to a standard size.

Bandwidth: The volume of information a computer network can handle in an amount of time.

Banner: Also referred to as a banner ad, a banner is a typically rectangular advertisement placed on a Web site either above, below or on the sides of the Web site's main content and is linked to the advertiser's own Web site.
Blog: Short for Web log, a blog is a Web page that serves as a publicly accessible personal journal for an individual. Typically updated daily, blogs often reflect the personality of the author.

Click Through: The process of a visitor clicking on a Web advertisement and going to the advertiser's Web site. Also called ad clicks or requests. The click rate measures the amount of times an ad is clicked versus the amount of times it's viewed.
Dead End: A page that doesn’t provide visitors with any navigation option except the back and forward buttons of the browser. 

Dialogue Box: Graphical boxes that request some type of information from you.

Dynamic Content: Web site or blog content that changes frequently and engages the reader, dynamic content can include animations, video or audio.
FAQ: Frequently Asked Questions

Feed (.xml / .rss): A Web document that is a shortened version of a Web page that has been created for syndication. Feeds usually end in .xml or .rss.
Flash: Flash is a software program that employs animation, video, and sound that can be delivered through internet browsers. The Flash file type is known as a .swf file.

Global Navigation: Navigation options that are visible on every page of the site.

Home page: The main page of a Web site. Typically, the home page serves as an index or table of contents to other documents stored at the site.

Hyperlink: A link between one web page to another location or file.

Icons: A small picture intended to represent something in a user interface.

Information Architect: A person that carefully determines the goal(s) of a site, the target audience(s), and map out the structure. Information architects create wire frames for the designer. They are also known as Interface Designers and User Experience designers.

Interface: Computer images that enable you to select information and objects on a display screen. Well-designed user interfaces are easy to use and free the user from learning complex actions.

JPEG: Short for Joint Photographic Experts Group, and pronounced jay-peg. JPEG is a lossy compression technique for color images on the web. Although it can reduce files sizes to about 5% of their normal size, some detail is lost in the compression.
Launch: To initiate something such as a pop-up window, a piece of software, or a live website.

Microsite: Also called a minisite, a microsite is a separate page of a Web site that has a separate URL than its home page and is used to provide information about and/or promote something that is related to the home page. For example, a museum's Web site may have a link to a microsite with information about a special exhibition the museum is running, or a computer manufacturer may create a microsite to give the user information about a new product design. Microsites often are temporary Web sites that are removed from Web servers once the promotion is over or the information is no longer relevant.

Navigation / Menu: A clearly indicated area of the screen that contains a group or groups of navigation.

Option: An active element in the Web navigation that allows visitors to make a choice.

Pagination: Refers to numbering pages in a web page.

Plug-In: A hardware or software module that adds a specific feature or service to a larger system. The idea is that the new component simply plugs in to the existing system.
Podcasting: Podcasting is similar in nature to RSS, which allows subscribers to subscribe to a set of feeds to view syndicated Web site content. With podcasting however, you have a set of subscriptions that are checked regularly for updates and instead of reading the feeds on your computer screen, you listen  to the new content on on your iPod (or like device).

Rich Media: Web page ads that use advanced technology such as streaming video, downloaded programs that interact instantly with the user, and ads that change when the user interacts with them.

Rollover: A rollover is an element that responds in some flashion when the mouse pointer rolls over its location.

Scroll Bar: A bar that appears on the side or bottom of a window to control which part of a list or document is currently in the window 's frame. The scroll bar makes it easy to move to any part of a file.
Site Map: An outline of the structure of the website navigation offered for the purpose of allowing visitors to jump to any desired location in the site.

Social Network Site: Abbreviated as SNS a social networking site is the phrase used to describe any Web site that enables users to create public profiles within that Web site and form relationships with other users of the same Web site who access their profile. Social networking sites can be used to describe community-based Web sites, online discussions forums, chatrooms and other social spaces online.

Splash Page: The page of a Web site that the user sees first before being given the option to continue to the main content of the site. Often a splash page will consist of animated graphics and sounds that entice the user into exploring the rest of the Web site.

Tweening: Short for in-betweening, the process of generating intermediate frames between two images to give the appearance that the first image evolves smoothly into the second image.

URL: Abbreviation of Uniform Resource Locator, the global address of documents and other resources on the World Wide Web.

Viral Marketing: In Internet and online advertising viral marketing is a type of marketing technique that relies on and encourages people to pass along a marketing message by word-of-mouth (or word-of-e-mail) marketing. Viral marketing online uses blog and social networks to produce positive word-of-mouth brand awareness.
Web 2.0: Web 2.0 is the term given to describe a second generation of the World Wide Web that is focused on the ability for people to collaborate and share information online. Web 2.0 basically refers to the transition from static HTML Web pages to a more dynamic Web that is more organized and is based on serving Web applications to users. Other improved functionality of Web 2.0 includes open communication with an emphasis on Web-based communities of users, and more open sharing of information.

Wiki: A collaborative Web site comprises the perpetual collective work of many authors. Similar to a blog in structure and logic, a wiki allows anyone to edit, delete or modify content that has been placed on the Web site using a browser interface, including the work of previous authors.

Wireframe: Wireframes are an important design tool used in  Web development. It is a visualization tool for presenting proposed functions, structure and content of a Web page or Web site.

